
What’s Inside…

The Arts: Area artists and artsy events

Dining Out: Featuring Napa Valley restaurants and
tasty recipes.

Education: Stories on issues parents and children
face in our school system.

Real Estate: Trends, tips, and stories on the local
market.

People: Stories of real people who are making a dif-
ference in our community.

Health: Stories on traditional and alternative health
care in the valley.

Home & Design: Design, designers, architecture,
garden, and more.

to Napa Valley Life focusing on the wines, wineries
and winemakers of the Napa Valley edited by Jim
Gordon, former editor of Wine Spectator 
and Wine Country Living Magazine.

Napa Wines & Wineries:                      The newest addition
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TUESDAY, JANUARY 11TheArt andSoul of Wine: Drinkingin
Beauty– discover ancientwisdomand
modernscienceviews of thehealingpow-
ers of wine. Joinina celebrationof lifeas
weexplorethesenses, longevityandliving
well. Speaker Sondra Barrett, Ph.D., first
usedthecamera toinvestigate leukemia in
children. Under themicroscope, sheunex-
pectedlydiscoveredthe inner beautyof
wineandthechemistryof life. Wineand
cheeseprovided. $25per session, $120 for
all sixsessions; 7pm. RuddWinery,
Oakville. Reservations: (707)261-8715or
info@ winespirit.org
Sinfonia Dinner Club– informal atmos-
phere inwhichyoungprofessionals can
experienceaneveningofmusical culture.
Participants will beabletomeet andcon-
versewithfellowmusic-lovingpeers, and
learnmoreabout thesymphonyorchestra
ina relaxedandcasual environment.
Dinner/concert ticketpackage includes a
groupprixfixedinner, educational talk
about theevening’s performance, anda
NapaValleySymphonyticket. 6pm. Call
for tickets (707)226-8742

FRIDAY, JANUARY 1410thAnnual AmericanCanyonChamber
of Commerce InstallationDinner –
reservations required. HiddenbrookeGolf
Club. (707)552-9650

SATURDAY, JANUARY 15NakedVine2005 – first charity fund-rais-
ingeventof theyear for theKiwanis Club
of St. Helena. Wineauctionproceeds pro-

videcollegescholarships for St. Helena
area Springgraduates. Eachyear a variety
of outstandingNapa ValleyWinemakers
offer their rarevintages toassist the
Kiwanis Club’s fundraisingefforts. $35,
6:30-9:30pm. St. SuperyWinery, 8440St.
HelenaHwy., St. Helena. (707)963-2756VintageHighSchool Athletic Boosters

27thAnnual Crab/Pasta Feed– ages 21
andover. $45, 5:30pm. ChardonnayHall,
Napa ValleyExpo, 575ThirdSt., Napa. Get
tickets at: VintageBank, Vintage1870,
NapaCommunityBank, VintageHigh
School. (707)337-7808
16thAnnual Wine&Art Auction– spon-
soredbytheKiwanis Clubof St. Helena.
$35, 6:30-9:30pm. St. SuperyWinery,
8440St. HelenaHwy., Rutherford.
(707)963-0630

23rdAnnual CrabFeed– presentedby
theCalistogaNativeSons &Daughters.
6pm, NapaCountyFairgrounds. (707)942-
6333

SUNDAY, JANUARY 16Vista DomeAppellationDinner - Wine
Educator, Brent Trojan, provides a unique
waytocombine learningwithfun! Enjoya
5-coursegourmetdinnermenuanddeli-
cious winetocomplementeachcourse
alongwiththeelevatedviews fromthe
VistaDomeCar of theNapaValley. $140,
5:30-9:30pm. Napa ValleyWineTrain,
1275McKinstryStreet, Napa. 1(800)427-
4124

TUESDAY, JANUARY 18WisdomintheWine: WineintheBiblical
World– awhirlwindtour of wine’s origins,
fromancientBabylonia toSyria, Canaan,
Egypt, Gaul andother historical regions.
JehonGrist, Ph.D., earnedhis doctorate in
Near EasternStudies fromUCBerkeley,
andhas conductedfieldresearchinIsrael ,
theGaza Strip, andtheValleyof the
Queens insouthernEgypt. Wineand
cheeseprovided. $25per session, $120 for
all sixsessions; 7pm. Clos Pegase,
Calistoga. Reservations: (707)261-8715
or info@ winespirit.org

JANUARY 19 & 27Exploration: TheBrain– doyouwishyour
braincamewithanowner’s manual?
ArleneTaylor, Ph.D. will shareher expertise
inthis initial Quest for Zestpresentation.
Dr. Taylorwill beyour guideas youexplore
anddemystifyyour brainandbeginto
understandtheprocess of behavior
change. 1/19: 7pmat theNapaCounty
Officeof Education, 2121 Imola Ave.,
Napa. 1/27: 7pmatTheWomen’s Center
of St. HelenaHospital, 1299PineSt., St.
Helena. (707)963-1912

THURSDAY, JANUARY 20Bipolar Disorder: Myths andReality–
SarahBoggs, MS, MFTwill discuss what
bipolar disorder is andwhyyoudon’t have
tobeafraidof it or feel stigmatized. $10
suggesteddonation, 7pm. TheWomen’s
Center of St. HelenaHospital, 1299Pine
St., St. Helena. Call for reservations.
(707)963-1912

JANUARY 21 & FEBRUARY 4 & 18
Murder MysteryDinners - four-course
gourmetdinner aboardthe lavishly
restored1915Pullmandiningandlounge
car, withactors attiredin1915era cos-
tumes. $120, 5-9:30pm. Napa ValleyWine
Train, 1275McKinstryStreet, Napa.
1(800)427-4124

MONDAY, JANUARY 24Napa ValleyArts & Lecture Series:
Michael Ondaatje– Inconversationwith
DavidThomson– aneveningof literati as
Michael Ondaatje, author of TheEnglish
Patient andAnil’s Ghost appeals inconver-
sationwithDavidThomson, author of the
Biographical Dictionaryof FilmandThe
WholeEquation. Moderatedbyawardwin-
ningphotographer andinterviewer Lucy
Gray. $20adult, $10 students/seniors,
7pm. Napa ValleyOperaHouse, 1030Main
St., Napa. Information(707)255-6837,
tickets (707)22-OPERA

TUESDAY, JANUARY 25TheMystic inWine: Mysteries &Magic of
Wine– speaker JanShremexplores the
mystical inrelationtowine, fromBacchus
toreligious ritual andmoderntimes,
includingits role inthebirthof civilization,

E V E N T S + W O R K S H O P S + A C T I V I T I E S

EventsCALENDAR

SATURDAY, JANUARY 2213th Annual Boys and Girls Club
Crab Feed & Dance – dinner, silent auction and

dancing. $45, 5:30pm no host cocktails, 7pm dinner. Ages 21

and over. Chardonnay Hall, Napa Valley Expo, 575 Third St. ,

Napa. T ickets available at: Boys and Girls Clubs of American

Canyon and Napa and Vintage Bank. (707)255-8866

NOW THROUGH MARCH 11American CancerSociety’s 20thAnnual DaffodilDays – fundraiser to supportgroundbreaking cancer researchand many free local programsincluding: Look Good, Feel

Better, Reach to Recovery, and Road to Recovery. $10-$75,

Daffodil bouquets for sale through March 11, Delivery March 21.

(707)255-5911 or 1(800)ACS-2345 or www.cancer.org

SATURDAY, JANUARY 15Fortissimo: MusicMatters II – annualbenefit auction for NapaValley Symphony. Dinner, auc-tion including 40 extravagantlots of wines, trips, unusualexcursions and more. $250,5:30-10:30pm. Vintage1870, Yountville. (707)226-6872 or www.napavalleysym-phony.org

Event & Entertainment Calendars: In every issue -
the best and most complete calendar of any publica-
tion in the valley.

AdvertiseWITH US
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HOME

“‘How do you control the pests?’ is
probably the number one ques-

tion I get,” laughs Jeffery Dawson,
Curator of Edible Gardens at

Copia.
If you want to get serious about kicking

aphids and other multi-legged vermin out of

your garden, you need to fight fire with fire.

No, we’re not suggesting you rent a flame-

thrower, although we understand the tempta-

tion. It turns out that the most effective way to

kill the bad bugs is to hit ‘em with an arsenal

of good ones.
Beneficials, or “good bugs” come in many

shapes and sizes, but they all have one thing in

common, they love to eat the bad bugs. One of

the most recognizable local good bugs is the

ladybug. They join beneficial buggy brethren

including garden spiders, lacewings, praying

mantises and parasitic wasps, among others.
The bad news is, if you have been using or

paying someone to use nasty toxic sprays in

your yard, you’ve been killing all the good
bugs in addition to the icky ones. In fact,

“some research has shown that yards up to

four houses away have a lot of toxic effect
[from pesticides],” says Kate Burroughs, co-

owner of Harmony Farm Supply & Nursery in

Sebastopol. If you’re turning over a new leaf

BugsAre
YourFriendsNURTURETHE “GOODONES”

ANDTHEY’LLHELPCONTROL
THE “BADONES”

BY DON LI PPER

JEFFERY DAWSON, BUG LOVER AND CURATOR OF EDIBLE GARDENS

AT COPIA, THE AMER ICAN CENTER FOR WINE , FOOD AND THE ARTS.

Demographics
Age: 31% are aged 30-45 30% aged 45-60

Income: +$125,000/year

Rent or Own: 82% own their own homes

Education: 65% have a college degree or higher

Occupation: 64% are white-collar workers

61% read Napa Valley Life cover to cover

75% read ALL or MOST of the advertisements

98% rate Napa Valley Life as “Good to Excellent”

NUMBER OF READERS PER COPY: Average 2.7

Napa Valley Life Magazine covers a wide range of 
interesting editorial subjects in each issue.This
helps ensure that your ad gets seen again and 
again. Our readers hold on to their copies of Napa
Valley Life. How do we know? It’s simple:
They tell us all the time. Check out some of the
great stuff they find in each issue.

At Napa Valley Life Magazine, our
mission is simple:To get your ad in
front of as many interested, qualified
readers as possible.

30,000 copies of Napa Valley Life are distributed from
American Canyon to Calistoga and Angwin.

21,000 copies are direct-mailed to Napa Valley households 
which have a combined annual income of $125,000 or more.
The balance are placed in over 300 high-traffic areas through-
out the valley, including coffee shops, retailers, government
offices, libraries, medical offices, banks and waiting rooms.
Additionally, thousands of copies are distributed at visitor’s
centers, hotels, B & Bs, wineries and at special events such as 
the Napa Valley Mustard Festival,
Wine Country Film Festival,
Napa Valley Wine Auction
and other high-profile
venues.

Distribution

DARYL

SATTUI’S

Villa Amorosa

SPECIAL SECTION 

Home & Garden 

Focus on Napa Kitchens

Tour Six Great Homes

When to Remodel

Inside the

Bouchon Bakery

Bubbly for Brunch

DARYL

SATTUI’S

Villa Amorosa

SPECIAL SECTION 

Home & Garden 

Focus on Napa Kitchens

Tour Six Great Homes

When to Remodel

Inside the

Bouchon Bakery

Bubbly for Brunch

NAPAVALLEY
T H E  M A G A Z I N E  O F  T H E  N A P A  V A L L E Y

M A R C H / A P R I L  2 0 0 7

P E O P L E + S T Y L E + F O O D + S C E N E + H O M E

NAPAVALLEYLifeLife



ADRates
X 1 Insertion
FP ................$2,980
2/3P ..............$2,400
1/2P ..............$1,850
1/3P ..............$1,410
1/4P .............$1,025
1/6P ................$850

X 3 Insertions
FP ................$2,650
2/3P ..............$2,295
1/2P ..............$1,700
1/3P ..............$1,275
1/4P ................$950
1/6P ................$725

X 6 Insertions
FP ................$2,340
2/3P ..............$2,025
1/2P ..............$1,600
1/3P ..............$1,095
1/4P ................$895
1/6P ................$695

Inside Positions
All rates are per insertion

Back Cover
X1 ................$3,950
X3 ................$3,650
X6 ................$3,500

Inside Front Cover
X1 ................$3,450
X3 ................$3,100
X6 ................$2,850

Inside Back Cover
X1 ................$3,100
X3 ................$2,900
X6 ................$2,750

Cover Positions
All rates are per insertion

Ad Sizes
MAGAZINE TRIM SIZE: ..........8.375” x 10.875”

Full Page with bleed ...........8.625” x 11.125”

Full Page wihout bleed..................8” x 10.25”

2/3 Page .......................................................5” x 10”

1/2 Page Vertical................................3.75” x 10”

1/2 Page Horizontal...................4.875” x 7.75”

1/3 Square .....................................................5” x 5”

1/3 Vertical.................................................2.5” x 8”

1/4 Page......................................... 4.875”x3.75”

1/6 Page ............................................2.5” x 4.875”

Cover Date

Feb/Mar ’08

Apr/May ‘08

Jun/July ’08

Space Close

1/4/08

3/3/08

5/1/08

Materials Due

1/8/08

3/7/08

5/6/08

On Display

1/30/08

3/28/08

5/29/08
Aug/Sept ’08

Oct/Nov ‘07

Dec/Jan ’08

7/2/08

9/7/07

11/1/07

7/7/08

9/11/07

11/6/07

7/28/08

9/28/07

11/28/07

Production F ees:
1/3 ad or less $85 per ad for simple ads Larger or more complicated ads $150 per ad

Photography fee: $45 head shot. All other photography $75/hour with one hour minimum

Logo design – starting at $250

SOFTWARE ACCEPTED
• Mac OS based in the following

formats: QuarkXpress 5; Photoshop,
and Illustrator; as well as TIFF/IT and
PDF.

• We do not accept ads built using
Windows 95/98/NT/2000/XP except
for PDF.

• Media Accepted: CD-ROM or DVD-
ROM disks

• A customer-supplied, SWOP-approved,
contract color proof is required to
ensure color accuracy on all ad
submitted. If no such proof is sup-
plied, no guarantees can be made on
the accurate reproduction of the ad

in the magazine.

ASSEMBLY GUIDELINES
• Set document size to exact ad size (i.e.

1/4 page ad = 4.875" x 3.75"). If a
full page/spread bleed ad, make sure
all bleeds are pulled a minimum of
.25" from the document edge. We
also require a .25" safety margin at all
edges of full page/spread ads to allow
for trimming tolerances.

• All photos should be scanned at
300dpi, while lineart should be
scanned at 1200 dpi. Make sure all
color images are submitted in the
CMYK color space.

• Be sure to include both printer and
screen fonts, including those used in
placed EPS

SHIPPING ADDRESS
Kari Ruel
Napa Valley Life Magazine
P.O. Box 865 Napa, CA 94559
(707)224-8921
Kari@napavalleylifemagazine.com

Winery/Dining Map
Each ad runs for a duration of 2 consecutive issues in Napa Valley Life Magazine.  
The map is updated 3 times per year.  One insertion is equal to 4 months or 2 issues.

X 1 Insertion  X 2 Insertions   X 3 Insertions
5" x 3.975................$2600 5" x 3.975"...............$2400 5" x 3.975"...............$2210 
5" x 1.925"...............$1605 5" x 1.925"...............$1405 5" x 1.925"...............$1205
2.4375" x 3.975"....$1605 2.4375" x 3.975"....$1405 2.4375" x 3.975"....$1205
2.4375" x 1.925"....$1050 2.4375" x 1.925"......$850 2.4375" x 1.925"......$650

Back Cover..............$5200 Back Cover..............$5000 Back Cover..............$4800
Inside Listing*..........$695 Inside Listing*.........$495 Inside Listing*.........$295
*Inside Listing includes heading, logo or picture, plus 25-30 word description.

Shopping.......$450 Shopping.......$425 Shopping.......$395

Shopping.............................2.5” x 3.75”


